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USPS RESPONDS TO KATRINA

The Postal Service has been restoring
services daily and shortly after the
storm did its best to assist those dis-
placed by the devastation of Hurricane
Katrina. They have delivered over
15,000 Social Security checks using
trailer facilities at various pointsin
Mississippi and Louisiana. The sta-
tions were set up jointly with FEMA
which has also set up facilities where
they can be cashed.

Another emergency measure set up a
special ZIP code for peoplein the Hous-
ton Astrodome—77230. People or fami-
lies are assigned phantom PO boxes for
sorting and identification and mail is
handed out accordingly

Postmaster General John (Jack) Pot-
ter, quoted on cnn.com, said:
"Regardless of where they are, we'll
move their mail to them. My message
to everybody is, if they are relocated,
please inform us."

Thomas Day, senior vice president for
government relations, said that many
postal workers are showing up at
postal facilities wanting to work. Un-

fortunately, many others are unac-
counted for. They are urged to contact
the Postal Service who will help ar-
range for emergency housing and other
services. Meanwhile Mr. Day esti-
mated that damage to postal facilities
and equipment is about $100 million.

Since news changes daily if not hourly
as the effects of this deadly tragedy un-
fold and more help is being supplied
and pledged please refer to the web
sites in the blue box below for the lat-
est updates.

Related items:

The USPS is encouraging displaced
persons to file changes of address at
any post office or if they have access to
the internet at www.usps.com or by
calling the toll free number: 1-800-
ASK-USPS (1-800-275-8777).

Many list companies are offering free
suppression services and deductions on
their managed files in response to the
devastation and the Postal Service
ceasing delivery of Standard and Peri-
odicals mail to affected areas.

For the latest Postal Service Updates:
http://www.usps.com/communications/news/

serviceupdates.htm

Map of affected areas:
http://www.usps.com/communications/news/
serviceupdates/zipmap.htm
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The goal of this publication is to summa-
rize events impacting the mailing and
distribution issues affecting publishers
and other mailers.

Information is gleaned from various in-
dustry sources and while every effort is
made to assure accuracy readers not fa-
miliar with Postal and Transportation
Rules and Regulations should seek appro-
priate guidance prior to making changes
totheir normal business plan.

Comments, suggestions and re-
quests for clarification are greatly
appreciated and should be ad-
dressed to Matt Morrone at

medial ogistics@optonline.net
or call 201 880 0903

STATEMENT OF OWNERSHIP

Every year, on October 1st, publi-
cations that enjoy Periodicals
status must file a STATEMENT
OF OWNERSHIP, MANAGE-
MENT AND CIRCULATION on
USPS Form 3526 at the original
entry post office as required by
statute as well as by USPS mailing
standards.

The form must include the follow-

ing names:
Publisher
Editor
Owner
Stockholders

all periodicals
must send it to

The basic circula-
tion data required
is the number of
copies circulated to

subscribers or re- Original entl’y by

questors and other

sold copies versus OCt()ber firSt

the number of cop-
ies distributed for
free (samples, etc.) There are sub
categories that must be followed on
the form.

The first circulation column con-
tains a 12-month average and the
second column is for the most re-
cent issue. To be eligible for peri-
odicals status you must have 50%
paid or requestor and fewer than
60% will prompt an eligibility re-
view. Naturally the “most recent
issue” must reflect these percent-
ages. Technically, every issue
should meet the 50% requirement
but if 12-month average looks good,
the postal service normally will not
question it.

As previously stated, all periodicals
must complete the form and send it
to the office of original entry by Oc-
tober first but there is an addi-
tional requirement for general pub-
lications (both paid or requestor).

the office of oot

Those periodicals must publish the
statement in the magazine as fol-
lows:
Daily publications have a week
to publish
Weekly publications have until
the end of October.
All others must file by the first
issue after Oct 1st.

Please be aware that these dates
are based on the “date of publica-
tion” not the cover date or the on
sale date. Lets look at a typical Oc-
tober issue for a
larger print order
monthly. The pub-
lisher may have an
“On Sale Date” of
September 21st. To
the subscrip-
tion copies in a
pool mail it may be
on the binding line
from the 14th of
September through
the 21st. That issue is considered
“published” as it is going in the
mail. Assuming similar timelines
for the November issue, that issue
will be your first issue after Octo-
ber 1st,

Hints and answers to frequently
asked questions:

Thereisnorequired placement
Thereisnofee

Don’t have in-county status—
don't fill in those blocks

Be especially accurate on
mailed copies. The post office
has your 3541's on file.

The issue used as the most re-
cent issue is VERY important
be sure it shows 50% paid or
requestor as applicable and
60% is better

There is some flexibility as to
what you can use as the “most
recent issue.”




Transportation News

New Hours of Service

Rules

The U.S. Department of Transpor-
tation's Federal Motor Carrier
Safety Administration (FMCSA)
issued the long awaited new
Hours-of-Service (HOS) rule on Au-
gust 19, 2005. These rules spell
out the length of time commercial
drivers can operate trucks before
they are required to take a break.
As reported in previous
issues, the rules were
changed in 2003 and were
subsequently challenged
in Federal Court.

the

The Court gave
FMCSA until September &
30th to “fix* the rules. §

However, these rules had
already been in place for [
several months and many
believed that they were
adequate. As a result the
proponents of the new rule lobbied
Congress to codify the rules as part
of the national highway bill. As re-
ported last month, the highway hill
was passed on August 9th with no
mention of HOS forcing the
FMCSA torewrite therules.

Notably, much of the original set of
rules remained in tact. Key compo-
nents of therules are that a driver:

May drive a maximum of 11
hours after 10 consecutive
hours off duty.

May not drive beyond the 14th
hour after coming on duty, fol-
lowing 10 consecutive hours off
duty.

May not drive after 60/70 hours
on duty in 7/8 consecutive days.
May restart a consecutive day
period after taking 34 or more
consecutive hours off duty.

One of the changesinvolves drivers
who use a sleeper berth. The new
rulerequires truckers who use
sleeper-berthstorest for eight
hoursin arow, and take another
two consecutive hours off duty be-
fore resetting their daily “clock” or
schedule.

The other change involves short-
haul operators who are not re-
quired to hold a commercial drivers

In this Section:

Hours of Service Rulesissued
UPS Pilots delay strike action
Fuel usage predicted
Hazmat rules relaxed for
Katrina aid

license who work within a 150 mile
radius of their starting point. They
can extend their work day twice a
week and no longer have to main-
tain logbooks. Studies have shown
that although short haul drivers
make up over half the commercial
fleet, they areinvolved in less than
seven percent of the nation's fa-
tigue-related fatal truck crashes.

UPS Pilots Delay Strike
Moves Due to Katrina Dev-
astation.

Asreported last month, the union
representing UPS Pilots had taken
a vote that moved the pilots closer
toasituation that would allow a
strike. Federal law dictates that
they remain in mediation until re-
leased by the National Mediation
Board and that release involves

specific steps and a 30 day cooling
off period. The union had been
moving in that direction and this
announcement has put a tempo-
rary halt to the process. UPS and the
pilots have been in talks since November
2002, and the National Mediation Board
began overseeing negotiations more than
ayear ago.

ATA Revises Fuel Predic-
tion.

The ATA recently released
figures that project motor
carriers will spend $85 bil-
lion dollars on fuel this
year—an increase of $23
billion. “These projections
highlight the severity of the
situation we are now facing,”
according to ATA President and
CEO Bill Graves. “Congress
needs to ensure that the industry
has access to enough fuel at rea-
sonable prices so that motor car-
riers can continue to deliver
America. Steps must be taken to reduce
the magnitude of recent price spikes.”

TSA Relaxes Hazmat
Driver Checksdueto
Katrina

The transportation Security Ad-
ministration has temporarily lifted
the background checks required for
drivers seeking hazardous material
endorsements on their licenses to
make more drivers available for
Hurricane Katrina duty. “This tem-
porary exemption isin responseto
efforts being marshaled for disas-
ter recovery effortsin the states of
Louisiana, Mississippi and Ala-
bama due to the destructive effects
of Hurricane Katrina,” the TSA no-
tice said.




RECENT DMM CHANGES

New Endorsement
Allowed on Supplements:

Originally a Supplement to a
Periodical required the phrase
“Supplement to (name of
publication)”. This was later
expanded to allow the name of the
publishing company in lieu of the
title to make it easier to use a
supplement for multiple titles. The
latest change allows a more generic
phrase—"Supplement to
Periodicals Publication."

Supplements that are loose
enclosures to bound publications
have additional requirements and
all of the previousrules are still in
place. The primary requirement is
that it must contain at least 25%
nonadvertising (editorial) matter.

Supplements have come under
strict scrutiny by the postal
service, especially when there is
only one advertiser, which suggests

that the supplement may be a
custom piece specified by the
advertiser. In this case the Postal
Service may take the view that the
“editorial” is actually paid for by
the advertiser, and thus becomes
advertising and violates the 25%
rule. If you have any questions
please feel free to contact us.

Additional Guidance on
RPN Placement

The illustration below has been
added to the DMM to clarify the
minimum clearances from the edge
of the mailpiece for Repositionable
Notes (RPNs) on letter sized mail.
It should also be noted that the
notes are required on the entire
mailing. Another illustration was
added for flat sized envelopes.
Please refer to the DMM or
February issue of Media Logistics
News for additional information on

RPNs which are also known as
“Post-it Notes'®.

Premium Forwarding
Service Update

The Postal Service has added some
restrictions on the new premium
forwarding service. APO and FPO
addresses are not eligible as is mail
to Guam since it requires a
customs document. It clarifies that
payment must be made in advance.
Also when the primary addressis a
Post Office box, only the boxholder
is authorized to initiate the
application . In this case “entire
household.” must be designated on
the application. For street
addresses there is a choice between
an individual name or the entire
household. Please see the July
issue for details of the new
program.

Repostionable Motes (RPNE) may be placed only within the specified area of the letter.

ABC Company
1234 Main St

Anytown MY 10001 -5789

GElue strip

3“ x 3"

99 OAK ST

38" minimum

142" min.

flom the left side
of address

MR AND MRS JOHM A SAMPLE
A MY TOVI WA 9BTE5-4.321

1/2" min.




THE MIXER

Federal Register Notice
Proposed Rule on Periodicals
Preparation :

The Postal Service has published a
Federal Register Notice today that will
change the standards for Periodicals
preparation. They are proposing new
standards to reduce handling costs for
Periodicals mail prepared in sacks. The
proposal includes the following changes:
Most sacks must contain a
minimum of 24 pieces.
Generally, mailers may prepare a
bundle with fewer than six pieces if
they place that bundle in a sack that
meets the new 24-piece minimum.
They added two new types of sacks:
a 3-digit carrier routes sack and a
merged 3-digit sack.
The Magazine Publishers Association
(MPA) has come out in favor of the new
standards.

Postal Reform Update

No action on the Senate floor is
expected in the near future as the

Senate is expected to be tied up
with matters related to the
Hurricane Katrina Disaster and
Senate confirmation hearings for
the Supreme Court vacancies.

Rate Case Update

As we have stated before, the 5.4%
increase was related to the $3.1
million needed for the escrow
account and some Postal Officials
have said that it would be
withdrawn if postal reform
legislation were to eliminate that
requirement. Some rumblings have
been heard that the fuel prices may
cause the Postal Service to allow
the case to go forward even with
reform.

PostalOnel! Moves to
Periodicals Mailers

Periodicals mailers are being
targeted to sign on to PostalOnel!
Which promises to simplify the
postage payment and streamline
reports as well as provide them in
a more timely manner. Some

publishers have already come on
board in a test mode.

Pritha Mehra, Manager of
Marketing Technology and
Channel Management has invited
MPA postal committee members to
a briefing, and will also solicit
feedback in a workgroup session
after their next meeting.

AEC 11

An enhanced version of address
element correction (AEC) is being
offered by the Postal Service. The
original AEC is a computerized
service that adds the necessary
elements to bar code mail with a
zip + four. The new service goes a
step further by having mail carrier

send back the necessary
corrections. This is an added
service which costs $0.25 per

piece corrected versus AEC | which
is only $0.015 per piece. However,
mailers such as publishers who
send magazines to a subscriber will
recoup those costs will recoup that
cost in reduced rates in a short
time frame.

Custom Postage Budget Models starting at $195

Call Media Logistics Consulting at 201 880 0903
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